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JOURNALISM AND MASS COMMUNICATION - GENERAL

Second Paper
Full Marks : 100

Candidates are required to give their answers in their own words

as far as practicable.
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The figures in the margin indicate full marks.

Module-I
Discuss the role of newspaper in public service and in forming public opinion. 15
Or,
Discuss different types of newspaper ownership from individual ownership to cross media ownership.
15
Write short notes on any two : 5%2
(a) Advertisement as a source of revenue of newspaper
(b) Newspaper as a business enterprise
(c) Foreign investment in Indian Newspaper
(d) Partnership
Module-I1
Elaborate different types of advertisement published in newspaper with examples. 15
Or,
Do you think circulation and popularity of a newspaper are complementary to each other? Justify.
15
Write short notes on any two : 5x2
(a) Newspaper as a medium of advertising
(b) Factors enhancing newspaper circulation
(c) R.N.I
(d) Circulation Manager
Module-III
Discuss advertising ethics in India. 15
Or,
Discuss main elements of advertisement copy 15
Write short notes on any two : 5x2

(a) Ad. Agency

(b) Sales Promotion

(¢) Brand Positioning

(d) Creative strategies of Ad.
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Module-1V
7. Define Public Relations. Discuss qualities and responsibilities of a successful PRO. 5+10
Or,
Discuss the importance of Press Release and Press conference as tools of public relations. 15
8. Write short notes on (any two) : 5x2

(a) PR in public sector
(b) Press Rejoinder
(c) Publics in PR

(d) House Journal
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